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CIRCULAR 
 



PERMISSION LETTER 
 



DEPARTMENT OF COMMERCE 
DIGITAL MARKETING STRATEGY 

(Total hours of teaching – 40 Hrs) 

Starts from 1/12/2022 to 10/01/2023 
 

Learning Outcomes: 

On successful completion of this course, the students will be able 

to: 
 STUDENTS GOT THE KNOWLWDGE PRACTICALLY IN THE 

MATKET 

 STUDENTS PRACTICALLY DEMONSTRATE HOW TO EXPLAIN 

THE  CUSTOMER NEEDS 

 

Unit-1 

1. What is digital marketing strategy 

2. Digital marketing strategy vs Digital marketing campaign 

3. 5 Ds of Digital marketing 

 

Unit-2 

1. Basic principles of digital marketing-Principle 1 

2. Basic principles of digital marketing-Principle 2 

3. Basic principles of digital marketing-Principle 3 

 

Unit-3 

1. Digital marketing funnel 

2. 4 Step Framework For Building 

3. An Effective Digital Marketing Strategy 

4. Analysis 

 

Unit-4 

1. Objectives 

2. Segmentation 

3. Buyer personas 
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EASSY QUESTION AND ANSWERS (5X10=50) 
 

 

1. Digital marketing strategy is a series of actions which enables you to use 

various online marketing channels to achieve specific objective 

2. Digital marketing campaign and digital marketing strategies are both different 

3. Which among the following is part of the 5 d's of digital marketing? 

4. Market segmentation can be done in which of the following ways 

5. Different types of analysis are 
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